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Covid	19	– change	of	perspec;ve.	
		

Opportunity	or	threat		
for	sustainable	and	health	tourism		

in	Montenegro?	



Interna;onal	tourist	arrivals	-	World	

www.unwto.org/internaConal-tourism-and-covid-19,	2020	



Interna;onal	tourist	arrivals	-	Montenegro	

hGps://www.unwto.org/internaConal-tourism-and-covid-19,	2020	



www.unwto.org/internaConal-tourism-and-covid-19,	2020	

Loss	of	850	million	to	1.1	billion	internaConal	tourists.	



Forecast	of	air	trafic	in	Europe	

Eurocontrol	StaOor,	2020	



The	current	situaCon	(aRer	8+	months	of	the	pandemic)	and	the	difficulCes	
coming	ahead	are	not	conducive	to	greater	wellbeing	and	happier	socieCes.	
Some	obvious	“wellbeing-crushers”:	anxiety,	lockdowns,	social	and	poliCcal	
polarizaCon,	deep	uncertainty	about	the	future,	fear	of	unemployment,	fear	
of	COVID-19.		
	
There	are	two	major	and	clear	industry	winners	from	COVID-19:		
(1)	tech	(because	it	makes	our	lives	easier)	and		
(2)	wellness	(because	we	value	what	it	can	offer	us	far	more).	

The	pandemic	has	woken	us	up	to	two	BIG	things:		
(1)	the	cri;cal	importance	of	nature—the	wellbeing	of	our	planet	is	
inseparable	from	our	own	individual	wellbeing	and		
(2)	the	cri;cal	importance	of	wellness	as	a	preventa;ve	“tool”—wellness	
precedes	health	and	not	vice	versa.		

Winners	of	COVID	19	-	wellness	and	tech	

https://globalwellnessinstitute.org/global-wellness-institute-blog/2020/12/01/laws-of-economic-scarcity-the-pandemic-
crushes-wellbeing-so-wellnesss-value-surges/ 

 
 
 
 
 



Sustainable	and	health	tourism	

health	 tourism	

											sustainability	
Sustainability	 and	 responsibility	
have	 become	 key	 criteria	 in	 health	
tourism,	 which	 oRen	 relies	 on	
natural	resources	and	assets.	

Tourism	 that	 takes	 full	 account	 of	 its	
current	and	future	economic,	social	and	
environmental	 impacts,	 addressing	 the	
needs	 of	 visitors,	 the	 industry,	 the	
environment	and	host	communiCes.		
	



Sustainability	as	a	lifestyle	
Sustainability	is	no	longer	a	trend,	but	a	lifestyle	embraced	by	more	and	more	
people.	More	and	more	people	want	to	travel	green:	if	in	2016	62%	of	travelers	
wanted	to	stay	in	an	eco-sustainable	hotel,	now	it	is	73%	who	want	to	do	so.		

The	biggest	part	of	travelers	all	over	the	world	wants	to	organize	a	sustainable	
travel.	In	parCcular,	72%	of	them	believe	in	the	need	of	eco-sustainability	while	
traveling.		

Some	difficul;es:	

●  “I	do	not	know	how	to	make	my	vacaCon	more	sustainable”	(37%)	
●  “Other	non-sustainable	travels’	offers	are	more	convenient”	(34%)	
●  “Extra	expenses	of	a	sustainable	journey	are	too	high	for	me”	(36%)	
●  “I	want	to	understand	what	I	can	do	to	improve	my	sustainability	on	

holiday”	(50%)	

https://ecobnb.com/blog/2020/10/sustainable-tourism-trends/ 



Experien;al	tourism,	digital	detox	and	
immersion	in	nature		

When	we	travel	we	want	to	learn	something	new,	to	know	the	
locals	and	their	tradiCons,	we	search	for	experiences.	Tourists	
try	to	live	unforgeGable	acCviCes	that	involve	all	the	senses.	

We	constantly	use	social	media,	the	internet	and	never	forget	
our	phone	at	home.	And	now	more	and	more	people	feel	the	
need	to	detox	from	the	web,	at	least	on	vacaCon.	Digital	Detox	
holiday	is	an	ever	growing	tourism	trend.	Tourists	want	to	
experience	some	off-grid	days,	connected	only	with	nature.	

https://ecobnb.com/blog/2020/10/sustainable-tourism-trends/ 



Covid19	and	the	rise	of	sustainable	tourism	

•  In	an	era	of	lockdown	and	social	distancing	there	is	a	
profound	new	value	being	placed	on	nature	and	wilderness	
as	healing.	

•  Many	desCnaCons	turn	into	sustainable	tourism	–	the	
compe;;on	is	growing,	there	is	a	need	for	delivering	clear	
reason	to	believe.	

•  the	need	for	visitors	to	adopt	a	respecQul	approach	-	strong	
need	of	beGer	educaCon	of	tourists.	



Sustainable	and	HEALTH	tourism	
Wellness	tourism	aims	to	improve	and	balance	all	of	the	main	domains	of	human	life	
including	physical,	mental,	emoConal,	occupaConal,	intellectual	and	spiritual.	The	
primary	moCvaCon	for	the	wellness	tourist	is	to	engage	in	prevenCve,	proacCve,	
lifestyle	enhancing	acCviCes	such	as	fitness,	healthy	eaCng,	relaxaCon,	pampering	and	
healing	treatments.		
Medical	tourism	is	a	type	of	tourism	acCvity	which	involves	the	use	of	evidence-based	
medical	healing	resources	and	services	(both	invasive	and	non-invasive).	This	may	
include	diagnosis,	treatment,	cure,	prevenCon	and	rehabilitaCon.		

MONTENEGRO:	rehabilitaCon,	prevenCon,	denCstry	and	aestheCc	surgery,	neuroses,	anaemia,	
respiratory	diseases,	allergies,	oncology,	in	vitro	ferClizaCon,	ophthalmology,	addicCons.		
Flagship	project:	AdriaCc	Centre	for	bone	and	muscular	system	diseases.			

(UNWTO,	2018)	



Medical	Tourism	Index	2020-2021,	July	2020	

hGps://www.medicaltourism.com 



Reasons	to	choose	treatment	abroad	

Booking Health GmbH, 
https://www.newswire.com/news/international-online-platform-booking-health-provides-opportunity-to-18803937 

 
 



Mental	wellness	becomes	a	new	“industry	bubble”		

https://globalwellnessinstitute.org/press-room/press-releases/gwi-finds-mental-wellness-is-a-121-billion-market/ 
 
 
 
 
 







Sustainable	and	health	TOURISM	



Key	health	tourism	players	(e.g.	wellness)	

Kenan Foundation Asia (2019) 	



Key	poten;al	ac;ons/projects/solu;ons	
first	phase	

●  DesCnaCon	– SegmentaCon	MarCx	(dimensions:	type	
of	tourist/health	tourist	-	assets/offer	-	desCnaCon)	

●  Flagship	„experience	package	of	Montenegro”	(key	
differenCator,	possibly	combinaCon	of	sustainable	and	
health	tourism)	with	an	own	brand	name	and	story	

●  booking/communicaCon/promoCon	e-plaOorm		
	

LET’S	DISCUSS	


